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ACCUMULATION OF SOCIAL CAPITAL AS A POSITIVE EXTERNALITY
OF CORPORATE SOCIAL RESPONSIBILITY DEVELOPMENT
IN TRANSITION ECONOMIES

Purpose. Justification of a hypothesis about positive externality of involvement of companies in projects of corpo-
rate social responsibility that is connected with development of the relations of trust and accumulation of the social
capital at the level of separate enterprises and national economy in general. An important aspect of the research is
determination of impact of social responsibility of business on accumulation of social capital in post-Soviet states and
development of practical recommendations concerning improvement of state regulation of this field of activity.

Methodology. The research is based on general scientific methods (scientific abstraction, analysis, synthesis, and
comparative analysis) and methods of statistical data analysis. Results of correlation analysis demonstrate close inter-
relation between development of corporate social responsibility and level of accumulation of social capital in devel-
oped countries and transitive economies. The comparative analysis of practice of implementation and development
of corporate social responsibility in selected countries using data of World Bank, The Legatum Institute Foundation,
UN Global Compact and Transparency International has identified peculiarities and obstacles in a way of develop-
ment of these processes in post-Soviet states.

Findings. The problem of accumulation of the social capital as positive externality of implementation of practice
of corporate social responsibility in market economy is investigated. Major internal and external factors that generate
such externality at the level of separate enterprises, and national economy in general are defined. The interrelation
between the number of socially responsible companies and the Ievel of development of the social capital in developed
countries and transitive economies is analyzed. Core factors which interfere with expansion of the model of social
responsibility of business in the countries with transitive economy are discovered. Practical recommendations con-
cerning forms of the state support of corporate social responsibility in post-Soviet states are formulated.

Originality. The hypothesis concerning accumulation of the social capital as positive externality of development of
corporate social responsibility in transitive economies is confirmed. Core factors which interfere with development of
socially responsible business and have negative impact on accumulation of social capital in post-Soviet states are
defined.

Practical value. The authors proved that effective reforms in post-Soviet states require active measures of state
directed to implementation and development of corporate social liability by support and encouragement of business
to socially important problems. Practical recommendations concerning accumulation of the social capital in transi-
tive economies are proved, including improvement of legal regulations, providing fiscal privileges or direct state sup-
port to socially responsible business, increasing awareness and exactingness of citizens and public organizations to
“openness” and “transparency” of business, protection of the rights of workers and consumers, fight against corrup-
tion and discrimination at the level of private companies.
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Introduction. The specifics of transition economies,
such as their system transformation, new institutional
frameworks formation and deep structural reforms im-
plementation, require active actions of the state and
business in direction of efficient use of available resourc-
es in order to minimize losses associated with socioeco-
nomic imbalances and instability. Under these condi-
tions, the issue on implementing the latest factors of
economic development to overcome the transformation-
al decline and increase global competitiveness of nation-
al economies is becoming increasingly important.
Among these factors, growing attention of scholars in
Ukraine is attracted by socio-cultural values of society
[1], as well as the newest forms of capital, namely: hu-
man, intellectual, cultural, reputational and others [2].
At the same time, exceptional attention is paid to the so-
cial capital, which, in conditions of information society
dominance, is a key source of increasing productivity of
companies and forming trust relations among citizens.

As known, modern researchers like Bourdieu P. and
others define social capital as social features of an orga-
nization, such as networks, social norms and trust,
which promote coordination and cooperation on the
basis of mutual benefits. Additionally, trust, as the key
component of social capital, ensures the integrity of all
its constituents. The economic result of social capital
accumulation at the micro level is transaction costs re-
duction associated with formal coordination mecha-
nisms through strengthening of trust between agents. At
the same time, formation of trust relations between the
state, business and society at the macro level contributes
to economic growth and improvement of social welfare.
Thus, trust formation is an important factor of contem-
porary market economies development.

However, in transition economies, the positive effect
of trust between state and business on social reproduction
is offset by deformation of social capital. Historical back-
ground of former socialist countries shows that institu-
tional shift to market in transition economies is accompa-
nied by destruction of previously formed social capital and
emergence of so-called “institutional vacuum”. The latter
is often filled with destructive trust relationships through
formation of criminal communities, spreading of shadow
economy, nepotism and corruption. These processes re-
duce global competitiveness of transition economies and
require active actions of a state and business in direction of
creating civilized market relations and interactions aimed
at accumulation and efficient use of social capital.

Practice of doing business in developed countries
shows that one of existing mechanisms of solving these
problems is implementing corporate social responsibili-
ty as voluntary participation of private companies in so-
cial oriented projects, aimed at building trust between
business, state and society as a whole.

Analysis of the recent research and publications. The
concept and principles of corporate social responsibility
(CSR) are reflected in studies of foreign and domestic
economists. The most common is the interpretation of
CSR as voluntary participation of private companies in
socially important projects, aimed at building trust:
1) between consumers and producers by providing com-
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plete and reliable information on characteristics of
goods; 2) between workers and management/owners by
protecting workers’ rights and conducting training;
3) between suppliers and producers through faithful ob-
servance of cooperation terms; 4) between representa-
tives of private companies and local communities
through community engagement in education and sport
projects, as well as environmental protection [3].

At the same time, importance of social capital in
modern market economies development is generally ac-
cepted. F. Fukuyama emphasizes the key role of trust be-
tween economic actors in minimizing transaction costs
of market coordination. “Social capital is shared norms
or values that promote social cooperation, instantiated in
actual social relationships” the researcher notes, “social
capital is not a public good, it is a private good that pro-
duces extensive positive and negative externalities... with-
in a particular group or network social capital can pro-
duce positive externalities by teaching people social vir-
tues such as honesty, reciprocity and dependability” [4].

In this context, the model of social capital as a public
good, developed by P. Dasgupta, should be mentioned. In
accordance with this model, social capital affects an indi-
vidual’s income and factor productivity of society. The
point is that, keeping the rest factors unchanged, econo-
my is able to produce more goods and services if econom-
ic actors trust each other and share common values. This
is due to the fact that development of trust relations in
society contributes to growth of its institutional capacity
and human capital. At the same time, influence of trust
on these factors depends on the extent to which social
capital is a public good. If externalities of social capital are
attributed to a narrow circle of individuals, then improve-
ment of trust will contribute to growth of human capital of
individuals. If these externalities extend to a wide circle of
people and are predominantly a public good, then this
will affect institutional capacity index, which leads to an
increase in factor productivity of an economy [5].

However, in practice, this potential of economic
growth is not implemented properly. According to the
Trust Report, published by Edelman in 2018, the global
crisis of trust has been observed in the modern world.
Thus, less than 50 % of respondents trust in media and
authorities during the 2015—2018 time period and the
level of trust in business and public organizations has
not exceeded 52—55 % over this period [6]. These prob-
lems are particularly relevant for transition economies
characterized by “exhaustion of informal social capital,
that is, skills of cooperation” [4]. Moreover, J. Stiglitz
notes that almost all post-socialist countries have a
sharp shortage of social capital, since socialism has de-
stroyed many types of cooperation, leaving only the
most cynical types of sinister individualism [7].

Unsolved aspects of the problem. The crucial role of
social capital in ensuring economic growth and com-
petitiveness of national economies, on the one hand,
and destruction of trust between society, government
and business in transition economies, on the other, ex-
acerbate the issue on factors contributing to trust devel-
opment. According to many researchers, one of the key
factors in trust development that contribute to accumu-
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lation of social capital under conditions of economic
transformation is the CSR launch and spreading.

However, in current scientific literature, CSR is inter-
preted mainly as a mechanism for building loyalty and
consumer trust in business, which in turn is a competitive
advantage of a company [3]. At the same time, insufficient
attention is paid to studying the role of corporate social
responsibility in accumulation of social capital in its
broader meaning for an economy and society as a whole.

Moreover, current economic literature has not cov-
ered differences in practice of implementing CSR proj-
ects in developed and transition economies. Thus, in
developed countries, companies adhere to principles of
social responsibility for building trust and consumer af-
finity, as well as strengthening their competitive advan-
tages; moreover, they encourage other market partici-
pants to follow CSR principles in order to maintain their
market shares [8]. As for transition economies, CSR
principles are purely voluntary, as society is not well in-
formed about benefits of private business participation
in solving social problems. At the same time, our previ-
ous research concludes that economic globalization
leads to gradual expansion of CSR within transition
economies due to implementing CSR principles by
transnational corporations. First of all, it is about inter-
national companies, which are registered in developed
countries and transfer their capacities to transition
economies. Such actions lead to uneven implementa-
tion of CSR principles in transition economies, as com-
panies with national capital are less likely to follow the
principles of CSR compared to companies with foreign
capital [9]. However, this contributes, to a certain ex-
tent, to growth of awareness among consumers and
businesses, and increases market competition.

Thus, importance and insufficient research of CSR
impact on trust development and accumulation of social
capital in transition economies, as well as theoretical
and practical significance of solving these problems for
ensuring economic growth and global competitiveness
improvement of national economies have led to selec-
tion of the research topic, its purpose and obstacles.

Objectives of the article. The aim of the article is to ana-
lyze positive externalities of a private company’s involve-
ment in CSR projects that lead to development of trust re-
lationships and accumulation of social capital at the level of
an individual enterprise and a national economy as a whole.
An important objective of this study is to identify the im-
pact of corporate social responsibility on accumulation of
social capital in countries of the former socialist camp, and
to develop, based on that, practical recommendations for
improving state regulation in this area.

Methods. The conducted study combines general sci-
entific (abstraction, analysis, synthesis, comparison), and
statistical methods. Firstly, the hypothesis concerning ac-
cumulation of social capital in national economies as the
positive externality of CSR is developed. Next, using cor-
relation analysis, the existence of the close relationship
between development of CSR and the level of social capi-
tal accumulation in developed and transition economies
is proved. The comparative analysis of CSR practices in
some developed and transition economies based on data
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from the World Bank, The Legatum Institute Founda-
tion, the UN Global Compact, and Transparency Inter-
national evidenced the existence of specific characteristics
and obstacles of CSR development in countries of the
former socialist camp. The limitations of the study are:
incomplete statistical data, absence of generally accepted
approaches and methods for determining social effective-
ness of CSR projects and a size of social capital stock.

Results. Based on the critical analysis of scientific lit-
erature and key theoretical concepts on economic per-
formance, the hypothesis on accumulation of social
capital as the external effect of CSR practices in a mar-
ket economy was developed. It is worth mentioning that
development of social responsibility of business pro-
motes formation of social capital at the level of an indi-
vidual firm, as well as at the level of the national econo-
my as a whole (personal links, social networks support,
public engagement, trust formation, sharing common
social norms and values) (Fig. 1).

At the same time, key internal factors generating
such an externality are as follows: a company’s wiliness
to increase its own competitiveness, to build trust and
loyalty between employees, suppliers and consumers, to
protect human rights, to contribute to environment pro-
tection, to participate in solving social and ethical issues
and others. In addition, there are certain external factors
that influence this process, such as: institutional envi-
ronment, state support for socially responsible business,
a country’s degree of integration and globalization,
shadow economy and corruption, public awareness on
CSR, access to information on CSR, and others.

According to [10], the level of public support for
CSR is important in these processes, since an imperfect
legislative framework or a practice of avoiding compli-
ance with regulatory requirements can hinder or reduce
the efficiency of social capital formation. Moreover,
corruption, low efficiency of formal institutions and the
lack of sanctioning mechanisms motivate enterprises to
avoid “honest” ways of doing business (towards em-
ployees, suppliers and customers), which, in turn, does
not lead to accumulation of social capital, despite actual
compliance with CSR principles.

The lack of public awareness on their consumer or
employee rights allows formal implementation of CSR,
that is when companies report their socially responsible
behavior by simply satisfying minimum standards for
workplaces or providing minimum required information
on products composition to consumers. Under such con-
ditions, business uses the unawareness of society to build
an image of a socially responsible company, which in its
essence constrains formation of social capital. Equally
important is access to information, since, given the lack of
opportunities to spread information on a company’s CSR
practice through various means of communication, pro-
cess of social capital accumulation will be limited [10].

It is important to highlight that as accumulation of
social capital is derived from socio-economic relations
formed in society, it acquires features of an external ef-
fect. This means that strengthening trust relations
through development of CSR ensures formation of new
informal institutions, and “social capital tends to pro-
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Fig. 1. Accumulation of social capital as a positive externality of CSR development

duce more externalities than other forms of capital do;
furthermore, these externalities often overwhelm the
utility of the social capital underlying them” [4].

At the same time, aggregated social capital differs
from the sum of individual components of social capital,
since its accumulation is accompanied by a synergistic
effect of the “social multiplier” [11]. The point is that
CSR development through accumulation of social capi-
tal increases the competitiveness of both an individual
company and a national economy as a whole, which in
turn intensifies internal and external factors of CSR de-
velopment, creating a multiplier effect in social capital
accumulation. In this context, trust development is the
key factor in increasing productivity of a national econo-
my, which depends directly on established economic and
social relationships between citizens, between citizens
and business, consumers and producers, suppliers and
manufacturers, workers and management, and others.

The existence of a direct correlation between com-
petitiveness of a national economy and trust in public
institutions is confirmed by the analysis of the world
ranking in accordance to a country’s global competitive-
ness that was presented by the World Economic Forum
(WEF) and the level of human development prepared by
the United Nations Development Program (UNDP).
The leading countries of the rating are characterized by
a high degree of social capital development. So, the
world ranking of countries according to the Global
Competitiveness Index (2016—2017) is headed by Swit-
zerland and Singapore, which are leaders in the “Trust
and Reliability” rating (the 11th and the 1th score re-
spectively) [12]. Note that Singapore is also the top
country in the UN ranking for the Human Develop-
ment Index (HDI). At the same time, the country oc-
cupies high levels for the two indicators of social capital
development, which are taken into account by this in-
dex, namely: “Trust in legislation” and “Trust in gover-
nance” (the 2"¢ score in the rating) [13].

In comparison to developed countries, the practice
of -CSR.implementation-in-transition, economies has
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specific features, namely: 1) the institutional and orga-
nizational framework of CSR is at the stage of forma-
tion; 2) national companies, which do not aim at enter-
ing the international market, are not interested in CSR
projects; 3) the vast majority of CSR reporting compa-
nies are transnational corporations that associate social
responsibility with a competitive advantage in the inter-
national market; 4) in the absence or imperfection of the
legal framework, consumers and public organizations
become the main driving force for the comprehensive
development of CSR at the national level.

It should also be taken into account that transitional
economies vary in terms of economic and institutional
development. This is confirmed by studying the CSR
practices in six Central and Eastern European coun-
tries, three of which are members of the European
Union (Poland, Hungary and the Czech Republic), and
the other three are countries of the former USSR
(Ukraine, Belarus and Moldova). Their scores on eco-
nomic quality, business environment, governance and
social capital according to The Legatum Prosperity In-
dex (2017) indicate the divergence of their development
vectors (Fig. 2). In particular, these scores are signifi-
cantly higher for the countries of the European Union in
comparison with post-Soviet countries.

As part of testing the hypothesis on accumulation of
social capital as the positive externality of CSR imple-
mentation in transition economies, the analysis of the
relationship between the number of socially responsible
companies and the level of social capital in some devel-
oped and transition economies was made (Fig. 3). The
analysis showed that an increase in the number of so-
cially responsible companies contributes to the growth
of social capital, which takes into account the strength
of personal relationships, social networks, social norms
and charity (volunteering) [14].

At the same time, the results of the correlation analysis
have shown that the number of companies implementing
the CSR model cannot be considered as the single and
determinant factor in accumulation of social capital, since
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the top countries differ in this indicator. Among transition
economies, European countries are characterized by a
higher level of social capital development compared to
post-Soviet countries, despite almost the same number of
socially responsible companies in these countries.

Studying organizational forms of CSR implementers
in transition economies shows that the prevalence of
large, small and medium-sized businesses is common to
all countries (Fig. 4). At the same time, there is a much
greater activity of public organizations in post-Soviet
countries, which, in our opinion, is determined by the
inability of public sector to fully meet the relevant needs
of society. The analysis of the sectoral division of social-
ly responsible companies indicates that enterprises
which are actively using CSR are mainly involved in
production of industrial goods and services (22 %), in-
formation technology (5 %) and food industry (4.8 %)
in transition economies (Fig. 5). In contrast, the com-
panies involved in construction, tourism and leisure,
chemical and automotive industries implement the low-
est amount of CSR projects.

At the same time, comparing two groups of coun-
triesswithsastransitionseconomysenables to distinguish
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the sectoral affiliation of socially responsible companies.
So, the post-Soviet countries are characterized by much
larger shares of socially responsible companies in food
industry, information technology and a much smaller
share in industrial goods and services sector than in Eu-
ropean countries.

The analysis of external macroeconomic environ-
ment based on data from international organizations
and internal microeconomic environment of companies
based on official reports on corporate social responsibil-
ity in transition economies allowed indicating socio-
economic factors that hinder CSR development and ac-
cumulation of social capital in post-socialist countries.

Firstly, the insufficient institutional framework of
CSR practices has a negative impact on social capital
accumulation. As for European countries, according to
Directive 2014/95/EU, which came into force in 2015,
all EU Member States are obliged to bring into force
laws, regulations and administrative norms that require
companies to include activities on environmental pro-
tection, human rights protection and fighting against
corruption and bribery in their annual reports. These
requirements became mandatory since 2017 and are ap-
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plied to large companies with more than 500 employees
[16]. At the same time, in many post-socialist countries,
there is still no holistic legislative base for CSR develop-
ment, no methodology for evaluating its effectiveness,
poor public support for CSR, mistrust in large compa-
nies, and prevalence of informal practices in interac-
tions of state and business over formal ones.

Secondly, the development of CSR is limited by a
high level of corruption, weakness of formal institutions
and mechanisms for sanctioning. According to the data
published by the Transparency International, the level
of corruption in the public sector in developed Europe-
an countries in 2017 was 75—90, where the level of 100
indicates a lack of corruption. At the same time, the fig-
ure was 50—60 in post-socialist European countries and
20—45 in post-Soviet countries [17]. As the corrupted
public sector destroys the trust between a state and soci-
ety, weakens competition among private companies,
which makes business use personal links to raise its
competitiveness and increase its market share. Under
such circumstances, CSR initiatives are losing their ad-
vantages to business, destroying trust in society and pos-
sibility_for_social_capital _accumulation. At the same
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time, CSR practice combined with the anticorruption
institutional environment enables formation and
strengthening of existing trust, leads to development and
efficient use of accumulated social capital.

Thirdly, the level of political instability, that is com-
monly high in transition economies, affects the pace of
social capital accumulation negatively. The Index of Po-
litical Stability reflects the probability of illegal transfer
or change of state power, armed, ethnic and religious
conflicts. It was calculated for European countries by the
World Bank in 2016 and varied from +1.3 to +0.8, while
for post-socialist countries this indicator varied from
+0.3 to —1.9 (where the index at +2.5 indicates the abso-
lute political stability, and —2.5 indicates the absolute
political instability) [18]. As known, the confrontation of
political forces in transition economies leads to perma-
nent changes in national priorities and development pro-
grams, which often differ significantly from one another
and remain largely unfulfilled when authority is changed.
This instability increases uncertainty and riskiness for
business and society, which in turn weakens trust in the
state and government. Under such conditions, CSR
practices cannot be fully effective, as all private sector’s
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efforts are aimed at “adopting” to a new political system
and obeying legislative norms that are also changeable.

Fourthly, development of CSR and accumulation of
social capital is hampered by the lack of public aware-
ness on their rights and potential benefits of CSR, which
makes unfair compliance with CSR principles possible.
Development of corporate social responsibility in coun-
tries of the former USSR testifies to the fictitious atti-
tude of many companies to the relevant principles. Quite
often, the establishment of satisfactory working condi-
tions is declared as protection of workers’ rights, and the
use of energy saving lamps — as environment protection.
Given the general lack of awareness of consumers and
workers in this area, companies are trying to gain some
benefits in terms of increasing their competitiveness and
loyalty of consumers and suppliers without truly engag-
ing in socially important projects.

In addition, the lack of access to reliable informa-
tion, as well as the absence of disclosure mechanism on
social effectiveness of companies creates gaps for abuse
and provision of false information about CSR. Such fic-
titious and unfair imitation of CSR implementation
forms a rather negative public attitude towards business,
which in turn worsens competitiveness and the image of
truly socially responsible companies, and, as a result
leads, to the loss of social capital.

Conclusions. The completed analysis supports the
hypothesis on accumulation of social capital as a posi-
tive external effect of CSR. Thus, CSR projects enable
formation of trust relationships between business and
employees, suppliers, consumers and local communi-
ties, increase the level of social security, and promote
economic growth of a country through establishment of
specific informal institutions, which leads to reduction
of transaction costs of market coordination.

The targeted actions of the state regarding the insti-
tutional and organizational framework of CSR practices
contribute to the further development of CSR and stim-
ulate formation of trust relationship at the level of enter-
prises and society as a whole. The consequence of this is
accumulation of social capital as a side effect of a highly
organized socio-economic system’s performance.

The correlation analysis of statistical data on the lev-
el of social capital development and the number of so-
cially responsible companies in developed and transi-
tion economies has confirmed the adequacy of the hy-
pothesis formed at the beginning of the paper and indi-
cated a direct correlation between these indicators. Spe-
cial attention should be paid to results of the study for
countries of the former socialist camp. A much lower
level of accumulated social capital compared with Euro-
pean economies is common for post-Soviet countries,
given the same numbers of companies reporting their
social responsibility in both groups of countries.

Factors that prevent or limit CSR development in
post-socialist countries and adversely affect accumula-
tion of social capital include: the inadequate institution-
al framework of corporate social responsibility, which
leads to some uncertainty on forms and methods of CSR
implementation to obtain some competitive advantages
in_the market; a_high level of corruption, which pro-
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motes establishment of informal links between the state
and business, discourages initiatives of private compa-
nies to participate in social projects and weakens trust
between market agents; political instability, which forces
companies to spend the majority of their resources on a
permanent “adjustment” to a new political system and
reduces the interest of business in socially-oriented
projects; the lack of public awareness on CSR that re-
duces public pressure on business, and also allows com-
panies to provide faked information about false CSR,
which in turn limits the potential for social capital ac-
cumulation and weakens existing loyalty to business.

In this context, effective reforming of post-socialist
economies requires targeted state actions aimed at initia-
tion and development of CSR by supporting and encour-
aging business to participate in solving socially important
issues. It is about creating the appropriate legal frame-
work and providing certain fiscal benefits or direct state
support to socially responsible business. In the transition
period, public awareness and demand for “openness”
and “transparency” of doing business, protecting em-
ployees’ and consumers’ rights, fighting against corrup-
tion and discrimination become extremely important.
Thus, development of CSR in transition economies is the
important factor in accumulation of social capital, con-
tributing to increasing the productivity and competitive-
ness of national economies on a global scale.
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Meta. OGrpyHTYBaHHS TiMOTE3U OA0 MTO3UTUBHOT
eKCcTepHaJlii 3alydeHHsI KOMITaHii 10 MPOEKTiB KOPIIO-
PaTUBHOI COLiaJIbHOI BiANOBiIaJILHOCTI, 110 BUSIBJISI-
€TBHCS Y PO3BUTKY BiIHOCUH JIOBipU Ta HarpoMaXKeHHi
COLiaJILHOTO KaIliTajJy Ha piBHi OKpEeMUX MiAIPUEMCTB
i B HalliOHaJIbHill eKOHOMIlli B Liiyiomy. BaxnuBum ac-
MEeKTOM JOCTiIKEHHSI € BUSIBIICHHSI BIUTUBY COIliaIbHOI
BiIMOBigaabHOCTI 0i3HECYy Ha HarpoMamKeHHs COlli-
aJIbHOTO KarliTajly y KpaiHaX KOJUIIHBOTO colliajic-
TUYHOTO TaboOpy i po3poOKa Ha I1ili OCHOBI MPaKTHUY-
HUX peKOMEeHAllill 1110JJ0 BIOCKOHAJIEHHS IePKaBHO-
IO peryJloBaHHS B 1iii cdepi.

Metomuka. Y pobOTi BUKOPUCTaHi 3aralbHOHAYKOBI
(HayKoBe abCTparyBaHHsI, aHaIi3, CHHTE3, TIOPiBHSIHHS)
Ta CTAaTUCTUYHI METOOM IOCIiIKeHHs. I3 BUKopucraH-
HSIM KOpPEJISILIIMHOrO aHalli3y JOBEIeHO iCHYBaHHS Tic-
HOTO B3aEMO3B’SI3KYy MiX PO3BUTKOM KOPITOPaTMBHOI
COLIiaJIbHOI BiIMOBINAJIbHOCTI Ta piBHEM HarpoMaKeH-
HS$I COLIIaJIbHOTO KalliTay B pO3BMHEHMX KpaiHax iy Kpa-
iHaX i3 TpPaH3UTUBHOIO eKOHOMiKol0. IlopiBHsSIbHUI
aHaJli3 MPaKTUKU PO3BUTKY KOPHOPATUBHOI COLIiaIbHOT
BiZlMOBINATLHOCTI B OKPEeMUX KpaiHaX CBITY, 30iCHeHUI
Ha ocHoBI naHux CsitoBoro banky, The Legatum Insti-
tute Foundation, UN Global Compact i Transparency
International, 103BOJIMB BUSIBUTA OCOOJMUBOCTI I TIepe-
IIKOIY Ha IUISIXY PO3rOPTaHHS LIMX MPOLIECIB Y KpaiHax
KOJIUIITHBOTO COLIaJiCTUMHOTO Tabopy.

Pesyabramu. dociigkeHa npobieMa akyMyJIlOBaH-
HSI COLIIaJIBHOTO KaITiTay SIK 30BHIIITHBOTO eheKTy 3a-
MPOBAJIXKEHHS TPAKTUKMA KOPIOPATUBHOI COLiaJIbHOI
BiIMOBigabHOCTI B pUHKOBIiIT eKoHOMilli. Buokpemie-
Hi OCHOBHi BHYTPIllIHi i1 30BHillIHI YUHHUKMU, IO TO-
POIXKYIOTh TaKy €KCTEpHalilo K Ha PiBHI OKpeMMX
MiINPUEMCTB, TaK i B HaLliIOHAJIbHI €KOHOMIlli B 1IiJIO-
My. IIpoaHanizoBaHO B3aEMO3B’SI30K MiX KiJIbKiCTIO
COLIiJIBHO BiMOBiTAJIbHUX KOMIIaHili i piBHEM PO3BU-
TKY COLiaJIbHOTO KalliTajy y KpaiHax i3 pO3BUHYTOIO Ta
3 TPAaH3UTUBHOK €KOHOMiKOW0. Po3KpuTi OCHOBHI
YUHHWKY, 110 MEePeITKOMKAIOTh 3aIIPOBAIKCHHIO MO-
JleJ1i coliaJbHOI BiIMOBiAaIbHOCTI Oi3HeCy y KpaiHax i3
TPaH3UTUBHOI eKOHOMiKow. HagaHi mpakTuyHi pe-
KOMEHJALlil 1I0J0 HaMpsIMiB Jep>KaBHOI ITiIATPUMKU
KOPIOPATUBHOI COIlialbHOI BilMOBINaJbHOCTI Y Kpai-
HaX KOJUIIHBOTO COLialiCTUMHOIO Tabopy.

HaykoBa HoBusHa. IlinTBepmxeHa rimoresa OO
HarpoMaaXXeHHs COLiaJIbHOro KariTany sK MO3UTUB-
HOT'O 30BHILLIHBOTO €(heKTy PO3BUTKY KOPMOpPaTUBHOI
COLIiJIbHOI BiIMOBIAAIBHOCTI Y TPAH3UTUBHUX €KOHO-
Mikax. CucremMaTn3oBaHi OCHOBHI YNHHUKMU, 11O Tepe-
IIKOXKAI0Th PO3BUTKY COLiaJbHO BiAMOBiIAJILHOTO
0i3Hecy I HeTaTUBHO BIUIMBAIOTh Ha HAarpOMAaIKCHHS
COLiaJILHOTO KalliTally B MOCTCOLiaIiICTUMHUX KpaiHaXx.

IIpakTiyna 3HagmMicTb. [{oBeneHo, 10 eheKTUBHE
pedopMyBaHHSI IMOCTCOLIATICTUYHUX EKOHOMIK TTOTpe-
Oye aKTUBHUX Milt AepxKaBU, CIIPSIMOBAaHUX Ha BIIPOBa-
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JIKEHHS 1 pO3BUTOK KOPIIOPATUBHOI COLiaIbHOI BifIIO-
BiJQJILHOCTI LIUISIXOM ITATPUMKM I 3a0X0YEHHSI Oi3Hecy
JIO YyYacTi y BUPilIeHHi COLialbHO BaXXJIMBUX IUTaHb.
OOrpyHTOBaHi MPaKTUYHI peKOMEHIAIlil 11010 Harpo-
MaJI>KeHHSI COLiaIbHOTO KaIliTally y TPAaH3UTUBHUX €KO-
HOMiKax IIJIIXOM YIOCKOHAJIEHHSI HOpMaTUBHO-IIPaBO-
BOTO TOJI I HagaHHS (icKaJbHUX MLl YU TIPSIMOI
JIepKaBHOI TMiATPUMKM COLIiaJIbHO BiAINOBiZaJbHOMY
0i3Hecy, MiABUILEHHSI 00iI3HAHOCTI I BUMOIJIMBOCTI 3
OOKYy HaceJIeHHSI Ta FPOMaJICbKUX OpraHi3zaliii 10 ,,Bif-
KPUTOCTI“ Ta ,,TPO30POCTi“ BeAeHHS Oi3Hecy, 3aXUCTy
MpaB MpaliBHUKIB i CMIOXKWBaviB, 60POTHOU 3 KOPYIILIi-
€10 Ta JUCKPUMIHALIIEIO HA PiBHI IIPUBAaTHUX KOMIAHINA.
Kmouosi ciioBa: coyianvruii kaniman, nepexiona exo-
HOMIKa, Kopnopamuewa couianrbHa 8i0nosioanbHicme,
excmepHanii, 8iOHOCUHU 008ipU, eKOHOMIUHA egheKmue-
HicMb, cOUianbHi Mepeci, HazpoOMaolCceHHs Kanimany

Hakomuienne coupaabHOr0 Kanurajia
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Ieas. OG0cHOBaHUE IMITOTE3bI OTHOCUTEIBHO IO~
3UTUBHOUM 3KCTepHAJIMU TIPUBJICUYCHUS KOMITAHUMA K
MPOEKTaM KOPIIOPATHUBHOI COIMAIBLHOM OTBETCTBEH-
HOCTH, KOTOpas MPOSIBIISIETCS B pa3BUTUN OTHOIICHUIA
IOBEepUs] M HAKOIUICHMM COIIMAJBbHOTO KalmuTajla Ha
YPOBHE OTHEIbHBIX TPEINPUSTHII U HALMOHAIBLHOMN
SKOHOMUKH B IIeJIOM. BaxKHBIM acIIeKTOM HMCCIIeIOBa-
HUSI SIBJIIETCS OTIPeIeJICHUE BIMSIHUS COLIMAIbHOM OT-
BETCTBEHHOCTH OM3Heca Ha HAKOILJICHUE COLIMAIbHOTO
KamuTaja B CTpaHax OBIBIIETO COLMAIMCTUYECKOIO
Jlarepsi 1 pa3pa0doTKa Ha 3TOH OCHOBE MPaKTUYECKUX
PEeKOMEHIalMii OTHOCUTEJbHO COBEPIIEHCTBOBAHUS
TOCYIapCTBEHHOTO PETYJIMPOBAaHUS B 3TOM cepe.

Metoauka. B crathe MCosib30BaHbl O0LIEHAYyYHbIE
(HayyHas1 abCcTpakuMsl, aHaAnU3, CUHTE3, CpPAaBHEHUE) U
CTAaTUCTUYECKHE METOIBI cciaenoBaHust. C UCIIOIB30-
BaHMEM KOPPEJSIIIMOHHOIO aHajIn3a JOKa3aHO CYIIe-
CTBOBaHME TECHOM B3aMMOCBSI3M MEXIY pa3BUTHEM
KOPITOPaTUBHOI COIMAIBHON OTBETCTBEHHOCTU U
YPOBHEM HAKOIUIEHUSI COLIMAIIBHOTO KaIlnTalla B pa3-
BUTBIX CTpaHaxX U B CTpaHaxX ¢ TPAH3UTUBHOU IKOHO-
MUKoil. CpaBHUTENbHBINM aHAINU3 TTPAKTUKW Pa3BUTHUS
KOPIOPAaTUBHOM COLMAJIbLHOU OTBETCTBEHHOCTU B OT-
JIEJIbHBIX CTPaHaxX MUpa, OCYILECTBIEHHbBIA HA OCHOBE
JaHHbeIX MupoBoro banka, The Legatum Institute
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Foundation, UN Global Compact u Transparency
International, mO3BOJIMII BBISIBUTH OCOOCHHOCTH M TIpe-
IISITCTBUST HA IIYTH Pa3BUTHUS STHX IIPOIIECCOB B CTpa-
HaxX OBIBIIIETO COLMATIMCTUIECKOTO Jlarepsl.

Pe3yabraTsl. MccienoBaHa mpobeMa akKyMyIupo-
BaHMSI COLIMAIBLHOTO KaluTaja Kak BHelIHero addekTa
BHENPEHUs MPAKTUKKU KOPIOPATUBHOM COLIMATbHOMN
OTBETCTBEHHOCTH B PHIHOYHOI 9KOHOMUKE. BIeieHbI
OCHOBHBIE BHYTPEHHHUE 1 BHEITHIE (DAKTOPBI, KOTOPBIE
MOPOXIAIOT TaKyl0 9KCTEPHAINIO KaK Ha YpPOBHE OT-
JIETBHBIX TIPEOITPUSITUI, TaK M HAIIMOHAJIBHON SKOHO-
MHKM B IeiloM. [IpoaHamm3upoBaHa B3aUMOCBSI3b
MEXIY KOJTMICCTBOM COIIMATBHO OTBETCTBEHHBIX KOM-
IMaHWI 1 YPOBHEM Pa3BUTHUSI COLIMAJIBHOTO KaIiTaja B
CTpaHax ¢ Pa3BUTOU U C TPAH3UTUBHOM SKOHOMUKOI.
PackpbIThl OCHOBHBIE (PAaKTOPBI, KOTOPHIE MPETISITCTBY-
IOT PACIpOCTPAHEHUIO MOMENIM COLMAIbHOI OTBET-
CTBEHHOCTHM OM3Heca B CTpaHax C TPAaH3UTHUBHOI 3KO-
HomuKko#. IlpemoctaBieHbl MpakTUYECKUe PEKOMEH-
JallMM OTHOCUTENbHO (DOPM TOCYIApCTBEHHON TMOJ-
JIIEP>KKM KOPIOPATUBHOM COIMAILHOM OTBETCTBEHHO-
CTU B CTpaHax ObIBILIErO COLIMATUCTUUYECKOTrO Jarepsl.

Hayunas noBu3na. [TonrBep:kaeHa TUIIoTe3a OTHO-
CHUTEJIbHO HAKOIUICHMSI COIIMAJIbHOrO KaIlhTaja Kak
IMO3UTUBHOTO BHEITHETO 3(hheKTa pa3BUTHUS KOPIIOpa-
TUBHOM COIIMAJIBHON OTBETCTBEHHOCTH B TPAH3UTHUB-
HBIX 3KOHOMMKaX. CHCTeMaTHU3MPOBaHBI OCHOBHBIC
(akTOpBI, KOTOPBIC TPEISITCTBYIOT Pa3BUTUIO COIIM-
aJIbHO OTBETCTBEHHOTO OM3HEca M HEraTUBHO BIIMSIIOT
Ha HaKOIUJIEHWE COIIMAaJIbHOIO KamuTaja B IIOCTCOoLa-
JINCTUYECKUX CTPpaHaXx.

IIpakTryeckas 3HaAYMMOCTD. /{lokazaHo, 4To 3hek-
TUBHOE pedopMUpoBaHUE MMOCTCOLMATUCTUYECKUX
SKOHOMUK TpeOyeT aKTUBHBIX ACHCTBUI TOCYIapCTBa,
HaIlpaBJICHHBIX Ha BHEIPEHHME W Pa3BUTHE KOpPIIOpa-
TUBHOM COLMAIBHON OTBETCTBEHHOCTH ITyTeM IIOMI-
IIeP>KKH 1 TIOOIIPeHMs OM3Heca K YIaCTHIO B pEIICHUN
COLIMATbHO BaXKHBIX BOITPOCOB. OOOCHOBAHBI MPAKTH-
YeCcKHWe PEeKOMEHIAIIMA OTHOCHUTEJIPHO HAKOILJICHMS
COLIMAJIbHOTO KaIlUTaJla B TPAaH3UTUBHBIX 3KOHOMUKAaX
IyTeM COBEPILEHCTBOBAHUSI HOPMATHMBHO-IIPABOBOIO
TOJISI U MPeaoCTaBAeHUS (PMCKATbHBIX JIbIOT WU TIPS~
MO ToCcynapCTBEHHOI MOIACPKKU COLUAIBHO OTBET-
CTBEHHOMY OM3HeCY, MOBBILIEHUSI OCBEIOMIEHHOCTU
U TPpeOOBATEILHOCTH CO CTOPOHBI HAaceJeHUs 1 0011e-
CTBEHHBIX OpTaHM3aIN K ,,0TKPBITOCTU U ,,ITpO3pad-
HOCTU“ BelgeHUs1 OM3Heca, 3allMThl MpaB pabOTHUKOB
U TIOTpeduTesieil, 00pbObl ¢ KOPPYIIIMEN U TUCKPUMHU-
Hallieil Ha ypOBHE YaCTHBIX KOMIIaHMIA.

KimoueBble clloBa: couuanvHolii Kanuman, nepexoo-
Has 3KOHOMUKA, KOPNOPAMUBHAS COUUAAbHAS OMeEem-
CMBEHHOCMb, 3KCMepHAaIuu, OMHOULeHUs. 008epust, KO-
HoMuH4ecKas 3QghexmusHocms, COUUAIbHble cemu, HaKo-
naeHue Kanumana
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